Lessons from

Industry Leaders How data-driven organisations are winning

600 senior decision makers cross-industry

analysing the results divided the responders into three groups, Leaders, Mainstreamers and Laggards
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Our investment in data cleansing
has enabled us to use our business
analytics more effectively
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We are incentivised to keep records
accurate and up to date

We are investing in the right talent to support our data strategy
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Leaders take a proactive approach to data and understand the
impact data can have on decisions, planning and forecasting.
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