
The AI Gold Rush:
Are Businesses Rushing into AI Adoption?
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As artificial intelligence (AI) gains traction, 
organisations in Asia Pacific are rapidly 
embracing the technology to capture its value 
and transform their businesses.  

Cost concerns and the need for ROI 
realisation are both drivers and barriers 
for Indian companies’ AI adoption.
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Top challenges in AI technology implementation

Costs associated with
AI development and deployment

Data foundation lacks sufficient 
governance processes
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Indian companies should prioritise AI trustworthiness 
with strong governance in developing AI foundation models. 
They should focus AI investments on strategic areas with 
clear ROI metrics to drive efficiency and growth.



How can businesses reap 
the full benefits of AI?
Take the first step today. Discover insights into the 
state of data and AI across Asia Pacific, and the 
key drivers of AI success in this report.

Read the report
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Approach to deploying 
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According to IDC, Asia Pacific organisations 
are at different stages of their AI maturity.

Approach on AI strategy
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solely use 
off-the-shelf models 
and rely on external 
resources
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With new and improved capabilities,
including generative AI and data 
management, we have made it even 
easier for customers to build 
future-ready systems that improve
business and transform markets.

JIM GOODNIGHT, CEO, SAS
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AI that is ethical, equitable and sustainable. Find out more at sas.com 
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